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Industry Overview 

 The Fabricated Metal Products Manufacturing Industry is comprised 

of multiple sub-industries, from Structural Metal Product Manufacturing to 

Ball Bearing Manufacturing. The 15 sub-industries have a total market size of 

$390Bn and a compound annual growth rate (CAGR) of 2.3% for the five 

years ending 2021. The industry is in a mature phase now, as there has been 

a major shift toward vertical integration, consolidation, and globalization.  

The waning of the COVID-19 pandemic has resulted in recent 

challenges affecting the industry and its sub-industries, like disruptions in 

supply chains and shortages of labor. Many manufacturers are focusing on 

long-term solutions to labor shortages, most notably automated 

technologies to reduce labor requirements. For more general information on 

the sub-industries, see Appendix A. 

Four Key Trends Influencing Fabricated Metal Products Manufacturers 

As Appendix B shows, the Fabricated Metal Products Industry has 

been affected most significantly by the following four trends: (1) changes in 

consumer demand, (2) an increase in domestic and international 

competition, (3) continued volatility in input prices, and (4) an increase in 

significant R&D and automation. With the US economy now in a recessionary 

period, mergers and acquisitions (M&A) could be a great option for 

companies to address these issues.  

How M&A is Helping Executives Navigate Industry Trends 

From January 2019 to July 2022, the Fabricated Metal Products 

Industry saw fluctuations in M&A volume. Notably, the vast majority of 

buyers have been strategic buyers, seeking to increase their market share 

and competitiveness through the acquisitions of smaller companies that 

offer a similar product/service. Now, the economy is in a recession, so target 

companies will tend to have lower valuations due to decreased revenue and 

earnings forecasts. Therefore, the possibility of acquirers achieving a higher 

ROI is increasing, making M&A an even more attractive strategy. 

One of the most notable issues needing to be addressed by CEOs is 

the changes in consumer demand. The Metal Can & Container Manufacturing 

sub-industry has faced a decline in demand because the increasing 

awareness of obesity has pushed people away from soft drinks. On the other 
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hand, potential legislative changes have caused the Guns & Ammunition 

Manufacturing sub-industry’s demand to skyrocket. The Sheet Metal, 

Window, and Door Manufacturing sub-industry has experienced an increase 

in product demand due to remodeling as there has been more time spent at 

home through COVID-19 lockdowns and hybrid work models. As another 

example, the Hardware Manufacturing sub-industry has also seen increased 

demand for certain products. As crime in major cities nationwide has 

skyrocketed, companies and individuals are looking to improve security, 

causing the demand for locks to increase exponentially. In trying to satisfy 

these demand increases, industry participants have turned to product 

extension M&As (See Glossary in Appendix E for definition), which are aimed 

at expanding the acquirer’s product portfolio. A recent example of this type 

of M&A is Nucor’s (North Carolina) acquisition of a steel racking solutions 

manufacturer, Hannibal Industries (California) in August 2021. Hannibal was 

a manufacturer of carbon steel tubing and pallet racking systems. Nucor’s 

CEO stated, “Acquiring Hannibal Industries gives us a new growth platform 

and complements our current product capabilities.” Nucor’s President 

further said, “Adding steel racking solutions to our product portfolio expands 

our ability to serve our customers in the fast-growing warehouse distribution 

market. This acquisition complements our existing product capabilities in this 

area.” This transaction showcases how M&A has enabled industry 

participants to meet changing consumer demands by expanding product 

portfolios, instead of developing the new product in house. 

Another important trend that industry participants are having to 

overcome is the increased competition of domestic and international players. 

Research firm IBIS World expects the number of industry establishments to 

rise at an accelerated rate of 2.1% over the next three years to 2025 

industrywide. Appendix C shows five transactions within the last year of an 

international company acquiring a US-based company in an attempt to gain 

market share. For example, Medartis Holding AG (Switzerland) acquired 

Nextremity Solutions, Inc. (Indiana) for a total transaction value of $70 

million. Nextremity engages in the research and development of extremely 

precise metal implants such as screws and plates for extremity surgeries. 

Medartis develops, manufactures, and sells metal implant solutions for 

extremity surgeries worldwide. This acquisition will allow Medartis to further 

accelerate its US extremities business by gaining access to more US 

operations. This type of market extension acquisition (see Glossary in 

Appendix E for definition) is a strategy CEOs should consider to combat 

increased competition. When more companies enter the market, acquiring 

targets can help an acquirer remain a strong player in the industry. The 
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acquirer will be able to reach a new market of consumers that will enhance 

their ability to grow their market share. Companies in the Fabricated Metal 

Products Industry should consider how M&A strategies could ultimately 

allow for them to compete with increased domestic and foreign competition. 

Key raw materials such as steel, aluminum, and zinc have a proven 

history of extreme volatility in cost, and this is a concern for CEOs. Most 

recently, this has been exacerbated by global supply chain shutdowns in 

response to the COVID-19 pandemic, which had a multiplying effect on these 

already unstable commodity prices. More specifically, the price of zinc 

increased 244% in the two years leading up to April 2022 but has since 

decreased 148% from the peak of that recent price jump. Steel, aluminum, 

and zinc have all exhibited this price instability to varying degrees which has 

placed added pressure on industry profit margins. 

In order to mitigate the effects of unpredictable input costs, industry 

participants have been engaging in consolidation M&A (See Glossary in 

Appendix E for definition). This acquisition strategy has been aimed at helping 

CEOs maintain healthy margins during periods of heightened volatility by 

expanding operations and gaining economies of scale (See Glossary in 

Appendix E for definition), which helps smooth out the sharp price increases. 

Jeffery Zappone, a Sr. Managing Director at Conway Mackenzie, referenced 

consolidation M&A as a viable solution for this industry-wide issue: 

“Consolidation and vertical integration have become the solution for many 

companies as larger and more diversified operations can recognize cost 

savings through economies of scale and are able to mitigate the risk of 

negative product or market segment conditions…”  

CEOs should consider acquiring competitors as a means of expanding 

operations in order to increase raw material purchasing quantities, 

effectively gaining purchasing power in order to decrease input costs. This is 

a proven strategy across many industries and should be considered as a 

solution for the uncontrollable input costs. 

Through technological advancements, the Fabricated Metal Products 

Industry is moving towards a new frontier of automation, such as plasma 

cutters, automated systems/3D printing, and augmented reality. According 

to Fortune Business Insights, the global industrial automation market size is 

projected to grow from $206Bn in 2022 to $395Bn in 2029, a CAGR of 9.8%, 

showing that more companies are adding automated machines into their 

facilities in order to improve operating efficiencies. Many companies have 

used acquisitions to gain these technological advantages. Recently, CORE 

Industrial Partners, a Chicago-based private equity firm, facilitated CGI 
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Automated Manufacturing’s acquisition of Precision Metal Fab, LLC 

(Oklahoma). CGI, based in Illinois, manufactures sheet metal fabrication 

products, while the target company provides metal cutting and forming 

solutions. Matthew Puglisi, Partner of CORE, said, “From state-of-the-art 

equipment to lights-out automation, we believe PMF is at the forefront of 

metal manufacturing technology and fits exceptionally well with the CGI 

platform.” The integration of PMF’s division that specializes in Computer 

Numerical Control (CNC) laser cutting, will allow CGI to meet the ever-higher 

standards demanded by customers.  

M&A Transaction Volumes and Multiples Could Favor Buyers in the Future 

For 2021-2022, the average range of EBITDA valuation multiples for 

transactions within the Fabricated Metal Products Industry has been 5.5x to 

7.9x (See Appendix D). However, acquirers are generally more willing to pay 

higher M&A transaction multiples for larger targets. Since the beginning of 

2020, there have been 379 transactions within the Fabricated Metal Products 

Industry. The Machine Shop Service Manufacturing sub-industry has had the 

most M&A transactions with a count of 54. Second to this sub-industry was 

Hand Tool and Cutlery Manufacturing with 38.  

The M&A market has been seller-driven over previous years, but with 

stagflation, the M&A market is likely to switch towards a buyer-advantaged 

market, especially with these valuations beginning to decline. Therefore, 

CEOs should capitalize on M&A now because acquisitions made during 

recessionary periods show more favorable returns to investors than 

acquisitions made in the months that follow the economic downturns, as 

PWC reports.  

Conclusion 

M&A can be a wise strategic tool for acquirers with a healthy core 

business that can capitalize on key trends and increase shareholder value 

by improving profits. Appendix A shows the EBIT margins of the many 

sub-industries. If your company experiences below industry average 

profit margins, acquisitions of higher margined businesses may be a 

solution. Now that there is an economic recession, if you are a business 

owner that has been contemplating an exit, you should act before the 

market shifts to favor buyers. Preparation steps include: 

1. Receive a fair market valuation to verify assumptions of company’s 

worth. 
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2. Evaluate timing of a transaction which takes into account, among 

other things, future financial projections. 

3. Evaluate readiness of being able to endure through an acquirer’s 

due diligence process. 

If you are the buyer, taking steps now in what we call the Preparation 

Phase is advisable.   

1. Evaluate your core business and its ability to withstand a recession 

that could last 12-18 months. 

2. Revisit the composition of internal and external resources, 

acknowledging that missteps often occur in due diligence 

integration planning and execution. Under-resourcing or 

overestimating your internal team’s competencies in these areas 

can result in risking ROI from your acquisitions. 

3. Revisit assumptions on which markets are a priority to use M&A to 

grow. Are your assumptions still valid on those markets? Is the 

priority of markets to execute still in the right sequence? 

4. Revisit your target list. Do you have enough targets? Often, we find 

that buyers have a short list of 20-40 targets when in fact they 

should be considering 50-100+ per end market.   

5. Design unique approaches to the top prospect targets. This is often 

where acquirers stumble, costing a loss of time and inefficiencies that 

keep a motivated acquirer from being able to move into a transaction 

phase with a motivated seller. 
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Watermark Advisors, a 20-year-old FINRA member M&A advisory firm, 

serves clients in all three phases of M&A: Preparation Phase, Transaction 

Phase, & Integration Phase through a unique approach called “The M&A 

Bridge.”  If you are contemplating an M&A transaction, please contact 

Hagen Rogers, Executive Managing Director at 864-527-5960 to learn 

more about Watermark’s unique collaborative, comprehensive approach 

to M&A services.   

 

Hagen H. Rogers 
Executive Managing Director 

Greenville, SC 
864-527-5960 
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Sub-Industry 
Sub-Industry 

Revenue 
($ in Bn) 

Historical 
Annual 
Growth 
'16 - '21 

Projected 
Annual 
Growth 
'21 - '26 

EBIT 
Margin 

Industry Revenue Breakdown 

1. Structural Metal 
Product 
Manufacturing 

$53.8  2.7% 1.1% 4.3% 

Fabricated structural metal products (non-
construction) (13.6%); Fabricated metal plate 
work products (15.5%); Prefabricated metal 
building and components (16.4%); Fabricated 
structural metal products for construction (54.5%) 

2. Sheet Metal, 
Window, & Door 
Manufacturing 

$49.9  1.7% 0.3% 4.8% 

Metal windows, frames, and fixtures (9.9%); 
Metal doors and doorframes (17.5%); 
Architectural and ornamental work (24.6%); Other 
products (5.9%); Sheet metal HVAC ducts, 
culverts, and stove pipes (13.6%); Sheet metal 
products (28.5%) 

3. Metal Valve 
Manufacturing* 

$42.2  3.9% -0.6% 6.0% 

Industrial valves (37.3%); Plumbing fixture valves, 
fittings, and trim (18.2%); Fluid power valves and 
hose fittings and accessories (31.6%); Other valves 
(12.9%) 

4. Machine Shop 
Service 

$40.8  0.8% 1.2% 3.1% 

Machine centers (43.2%); Turning centers and 
lathes (13.3%); Grinding (9.9%); EDM and ECM 
(3.9%); Drills (10.4%); Other (19.3%) 

5. Metal Stamping 
& Forging* 

$38.9  2.1% 1.0% 6.3% 

Nonautomotive stamping (33.3%); Ferrous forging 
(24.7%); Nonferrous forging (7.6%); Custom roll 
forming (20.8%); Powder metallurgy (6.5%); Other 
(7.1%) 

6. Screw, Nut & 
Bolt 
Manufacturing 

$36.4  4.2% 1.2% 7.4% 

Nonthreaded metal fasteners (2.5%); Precision-
turned products for automobiles (17.3%); Other 
precision-turned products (44..4%); Other 
fasteners (1.6%); Threaded metal fasteners 
(18.5%); Aircraft fasteners, excluding plastics 
(7.9%) 

7. Metal Plating & 
Treating 

$30.0  1.4% 1.2% 4.3% 

Metal coating, engraving, and allied services 
(53.4%); Electroplating, plating, polishing, 
anodizing, and coloring services (27.3%); Metal 
heat-treating services (19.3%) 

Source: IBIS World 2022 

*Indicates 2022 data (’17-’22 Historical and ’22-’27 Projected growth rates) 
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Sub-Industry 
Sub-Industry 

Revenue 
($ in Bn) 

Historical 
Annual 
Growth 
'16 - '21 

Projected 
Annual 
Growth 
'21 - '26 

EBIT 
Margin 

Industry Revenue Breakdown 

8. Metal Can & 
Container 
Manufacturing 

$21.3  2.9% 1.2% 3.8% 

Aluminum cans (45.3%); Steel and tin cans 
(23.7%); Other metal containers (31.0%) 

9. Guns & 
Ammunition 
Manufacturing* 

$19.5  5.2% 2.70% 16.3% 

Small arms ammunition (25.7%); Other 
ammunition (22.0%); Small arms and machine 
guns (46.8%); Ordnance and accessories (5.5%) 

10. Hand Tool & 
Cutlery 
Manufacturing* 

$11.3  0.6% -1.6% 5.5% 

Razor blades and razors (20.9%); Mechanics' hand 
service tools (16.5%); Cutting tools and precision 
measuring tools (19.3%); Cutlery, utensils, 
scissors, and snips (11.2%); Edge tools, saw 
blades, and handsaws (24.7%); Other (7.4%) 

11. Metal Tank 
Manufacturing* 

$11.0  3.4% -0.8% 3.7% 

Wholesale (1.4%); Other metal tanks (16.3%); Gas 
cylinders and storage tanks (24.5%); Metal tanks 
and vessels (custom-fabricated at the factory) 
(20.1%); Pressure tanks, including liquefied 
petroleum gas and air receivers (32.4%); Other 
(5.3%) 

12. Wire & Spring 
Manufacturing* 

$10.5  0.1% 0.8% 6.1% 

Other fabricated wire products (26.0%); Light-
gauge springs (17.6%); Steel wire, rope and cable 
(21.7%); Nonferrous wire products (10.7%); Steel 
nails, staples and similar products (2.9%); Woven 
wire products (2.9%) 

13. Hardware 
Manufacturing  

$9.2  0.0% -0.4% 3.5% 

Furniture hardware (5.1%); Motor vehicle 
hardware (22.2%); Builder's hardware (49.0%); 
Other transportation equipment (8.0%); 
Miscellaneous hardware (15.7%) 

14. Boiler & Heat 
Exchanger 
Manufacturing* 

$8.6  1.3% 1.1% 4.2% 

Heat exchangers and steam condensers (69.6%); 
Power boilers and parts/attachments (18.2%); 
Nuclear reactor supply systems (12.2%) 

15. Ball Bearing 
Manufacturing 

$6.1  -2.8% 1.3% 5.6% 

Roller bearings, unmounted (43.0%); Ball 
bearings, unmounted (31.9%); Parts and 
components for ball and roller bearings (14.7%); 
Mounted ball and roller bearings (10.4%) 

 

 
Source: IBIS World 2022 

*Indicates 2022 data (’17-’22 Historical and ’22-’27 Projected growth rates) 
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Key Number of Times Referenced 

Demand Drivers or Changes 37 

Domestic and International Competition 17 

Changes in input costs 13 

R&D and Automation 8 

Source: IBIS World 2022 
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Sub-Industry Key Trends 

1. Structural Metal Product 
Manufacturing 

Disposable income is expected 
to increase, strengthening 
demand among consumers 

Growth in the industry's key 
downstream markets is 
expected to support revenue 
growth 

The industry is forecast to 
benefit from an expected 
increase in exports 

Drastic increases in input 
costs have ultimately 
contributed to profit 
declines within the industry 

Industry operators have 
passed down increased input 
cost to downstream markets 
by raising prices 

2. Sheet Metal, Window, & 
Door Manufacturing 

Industry revenue performance 
primarily depends on demand 
from new construction 

Demand for industry products 
is anticipated to grow as 
overall construction activity 
rebounds 

Strong demand from residential 
construction has boosted 
industry sales 

Prices of key material inputs, 
such as steel and aluminum, 
play a significant role in 
determining industry profit 

Profit has slightly decreased 
due to volatile prices of steel 
and aluminum, which are 
major input costs for the 
industry. 

3. Metal Valve 
Manufacturing 

Demand from oil and gas 
market has been driven 
primarily by fluctuations in oil 
prices 

A reopened economy and 
rebounding construction 
activity has supported 
revitalized revenue growth 

Smaller players with limited 
resources will likely become less 
competitive 

Operators have consistently 
turned to lower-cost imports 
to minimize purchase costs 

Unconventional oil, such as 
oil shale, extraction and 
refining will likely remain a 
key market 

4. Machine Shop Service 
Industry demand from heavy 
machinery manufacturers is 
expected to increase 

Operators will be better able 
to satisfy growth in demand 
with investments in 
automation 

Indicators of domestic satellite 
demand will grow significantly 
and benefit the industry 

Investments in automating 
technology have resulted in 
high industry profit 

Technological advancement 
in machining is largely driven 
by the defense and aerospace 
markets 

5. Metal Stamping & 
Forging 

Rising federal funding for 
defense will drive demand from 
ordnance markets 

Unsteady demand from nearly 
all major downstream markets 
has hurt manufacturers 

Operators with the greatest 
potential for growth are those 
with value-added products 

The industry has been less 
exposed to import 
penetration over the past 
five years 

With more large operators in 
the industry and a shift 
toward higher-value 
products, profit among 
operators may vary widely 

6. Screw, Nut & Bolt 
Manufacturing 

Demand for industry products is 
projected to be driven partly by 
emerging economies 

Demand from aircraft 
manufacturers is expected to 
grow over the next five years, 
spurring greater demand for 
precision fasteners 

While precision products are 
becoming more desirable, the 
United States remains a net 
importer of generic fasteners 

Exports have declined during 
the current period following 
an increase in the TWI and 
volatility brought on by the 
coronavirus 

Continued growth of the IPI 
and overall value of 
construction will push the 
industry forward 

7. Metal Plating & Treating 
Industry operators have 
experienced volatility in demand 

The industrial production index 
is anticipated to grow, 
signaling increases in demand 
for industry services 

Industry operators experience 
increased competition from 
international metal plating and 
treating service providers 

Higher zinc prices are 
expected to increase 
purchase costs, hampering 
profit growth 

Major operators have fixed-
price contracts that help 
them hedge against volatile 
commodity prices 

 

 
Source: IBIS World 2022 
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    Source: IBIS World 2022

Sub-Industry Key Trends 

8. Metal Can & Container 
Manufacturing 

Demand for canned fruits and 
vegetables has declined as a 
result of rising disposable 
income 

Increasing awareness of 
obesity is likely to continue 
reducing consumer demand 
for soft drinks 

Consistent rises in household 
income levels are expected to 
have a mixed effect on demand 

Industry products have 
endured competition from 
substitutable packaging 
and container products 

As the costs were passed onto 
consumers in the form of 
higher prices, demand for soft 
drinks dropped 

9. Guns & Ammunition 
Manufacturing 

While the industry has 
experienced revenue 
fluctuations in the past, several 
factors contributed to 
heightened volatility during the 
period 

Barring substantial legislative 
change regarding gun-control 
laws, consumers are 
anticipated to remain a 
growing and integral market 
for industry operators 

The consumer market for guns 
and ammunition plays a crucial 
role in the industry's 
performance 

While the consumer 
market fluctuated 
significantly, the military 
market began to stabilize, 
displaying more long-term 
fluctuations 

Smaller operators are 
expected to increasingly 
target global militaries and 
other international markets to 
gain market share 

10. Hand Tool & Cutlery 
Manufacturing 

Increases in the number of 
households, disposable income 
and construction activity all 
contributed to the impressive 
post-pandemic growth in this 
industry 

Strong restaurant and hotel 
activity resulting from eased 
coronavirus restrictions will 
likely contribute to industry 
revenue 

Razors and blades, once the 
dominant product segment of 
the industry, are expected to fall 
behind edge tools and saws in 
2022 

While many drivers of 
demand are expected to 
increase, overseas 
competition prevents the 
industry from taking full 
advantage of these trends 

The labor-intensive 
manufacturing process makes 
US production costly 

11. Metal Tank 
Manufacturing 

Demand for storage and 
transportation tanks is expected 
to increase 

The relatively high volatility is 
due to the industry's 
dependence on highly cyclical 
markets 

Industry operators will continue 
to experience challenges 
associated with long-term 
changes caused by globalization 

Industry profit is expected 
to fall as rising revenue is 
countered by volatility in 
input prices 

Increasing technical demands 
have raised the skill level 
required of the average 
industry employee 

12. Wire & Spring 
Manufacturing 

Healthy demand from 
construction has helped offset 
losses from automakers 

Expanding corporate profit and 
nonresidential construction 
will support the industry 

Intense competition from low-
cost imports has threatened 
industry revenue 

Internal and import 
competition will continue 
to threaten smaller 
operators 

Many operators have had 
difficulty securing stable 
pricing contracts for their 
inputs 

13. Hardware 
Manufacturing  

Industry growth is partly driven 
by increased urbanization 
among the world's populations 

Locksmiths have experienced a 
surge in demand as many 
businesses upgraded their 
locks due to increased security 
concerns during the closure 
period 

Demand for new cars struggled 
amid the pandemic, as the 
substantial shift to online 
interconnectivity weakened the 
need for cars 

Purchase costs will remain 
a major part of the average 
operator's cost structure 

The industry has been 
affected by volatile 
commodity prices 

14. Boiler & Heat Exchanger 
Manufacturing 

Demand from petroleum 
refining has fluctuated 
considerably, in line with the 
world price of crude oil 

Rebounding downstream 
demand is expected to fuel 
revenue growth 

The projected export and 
industry revenue growth are 
expected to grow wages and 
employment 

While the level of exports 
has fluctuated 
considerably, the overall 
value has declined 

Domestic operators are 
increasingly relying on their 
comparative technological 
advantages 

15. Ball Bearing 
Manufacturing 

Increasing interest rates and 
market saturation will temper 
the US auto market 

On top of sometimes 
lukewarm demand, the 
industry has experienced 
significant foreign competition 

Domestic producers have dealt 
with rising import competition 
for years, with the majority of 
imports coming from Japan, 
China, and Germany 

An appreciating dollar and 
a competitive global 
landscape have made US 
exports less competitive   

Industry employment is 
projected to rise slowly as 
successful incumbents expand 
operations  
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M&A 
Closed 
Date 

Acquirer 
Geographic 

Location 
(Acquirer) 

Target  
Geographic 

Location 
(Target) 

Business Description [Target]  

Total 
Enterprise 

Value  
($USD in MM) 

Implied Enterprise 
Value/Revenues 

(x) 

7/19/2022 
CGI Automated 

Manufacturing, LLC 
Illinois Tenere Inc. Wisconsin 

Manufactures metal fabrication 
and injection molding products to 
small, midsized, and Fortune 100 
companies. 

NA NA 

7/19/2022 
Arcline Investment 

Management LP 
Tennessee 

Mezzo 
Technologies, 

Inc. 
Louisiana 

Develops thermal systems using 
micro-manufacturing technology. 

NA NA 

7/1/2022 

Zurn Elkay Water 
Solutions 

Corporation 
(NYSE:ZWS) 

Wisconsin 
Elkay 

Manufacturing 
Company, Inc. 

Illinois 
Designs and manufactures stainless 
steel sinks for residential and 
commercial applications. 

$1,537.2  NA 

5/13/2022 AZZ Inc. (NYSE:AZZ) Texas 
Precoat Metals 

Corp. 
Missouri 

Provides coil coating services for 
buildings, housing, appliances, 
vehicles, offices, containers, and 
households. 

$1,283.0 1.8x 

5/4/2022 
Fresenius Kabi 

Aktiengesellschaft 
Hessen Ivenix, Inc. Massachusetts 

Develops intravenous (IV) infusion 
system solutions. 

$240.0 NA 

5/3/2022 
Medartis Holding 
AG (SWX:MED) 

Basel-Stadt 
Nextremity 

Solutions, Inc. 
Indiana 

A medical device company that 
engages in the research and 
development of extremely precise 
implants for extremity surgery. 

$70.0 NA 

 
 

5/2/2022 
 
 

IDEX Corporation 
(NYSE:IEX) 

Illinois Kz Co. Nebraska 

Kz Co., doing business as KZValve, 
manufactures electric valves and 
controllers used primarily in the 
agriculture sector. 

$120.0 4.3x 

Source: S&P Capital IQ 
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M&A 
Closed 
Date 

Acquirer 
Geographic 

Location 
(Acquirer) 

Target  
Geographic 

Location 
(Target) 

Business Description [Target] 

Total 
Enterprise 

Value  
($USD in MM) 

Implied Enterprise 
Value/Revenues 

(x) 

4/28/2022 
Alco Manufacturing 

Corporation LLC 
Ohio 

Teale Machine 
Company, Inc. 

New York 
Manufactures machine 
components. 

NA NA 

4/25/2022 

Sarcos Technology 
and Robotics 
Corporation 

(NasdaqGM:STRC) 

Utah RE2, Inc. Pennsylvania 
Develops intelligent modular 
manipulation systems. 

$100.0 6.7x 

4/21/2022 
Hikma 

Pharmaceuticals 
PLC (LSE:HIK) 

Greater 
London 

Custopharm, 
Inc. 

California 

Provides chemistry and 
manufacturing controls (CMC), and 
regulatory support to 
pharmaceutical companies. 

$425.0 NA 

3/29/2022 
Byram Healthcare 

Centers, Inc. 
New York Apria, Inc. Indiana 

Provides integrated home 
healthcare equipment and related 
services in the United States. 

$1,940.4 1.5x 

3/7/2022 
ADDvise Group AB 
(publ) (OM:ADDV 

A) 

Stockholm 
County 

Zevex Physical 
Evaluation 

Utah 
Develops and manufactures 
musculoskeletal and functional 
evaluation products. 

$7.3 2.2x 

1/31/2022 
Piovan S.p.A. 

(BIT:PVN) 
Venice 

Sewickley 
Capital, Inc. 

Delaware 

Sewickley Capital, Inc., through its 
subsidiaries, provides plastics 
ancillary manufacturing services 
and manufactures granulators for 
recycling plastic material. 

$147.0 NA 

1/6/2022 
ICU Medical, Inc. 
(NasdaqGS:ICUI) 

California 
Smiths Medical, 

Inc. 
Minnesota 

Smiths Medical, Inc. engages in the 
research and development, 
manufacture, and sale of infusion 
therapy, vital care, and specialty 
products and services for use in 
hospital, emergency, home, and 
specialty care environments. 

$2,630.6 NA 

Source: S&P Capital IQ 



APPENDIX C: Fabricated Metal Products Manufacturing M&A Transactions in the Last 12 Months 

15 
 

M&A 
Closed 
Date 

Acquirer 
Geographic 

Location 
(Acquirer) 

Target  
Geographic 

Location 
(Target) 

Business Description [Target] 

Total 
Enterprise 

Value  
($USD in MM) 

Implied Enterprise 
Value/Revenues 

(x) 

12/15/2021 
CSW Industrials, 

Inc. 
(NasdaqGS:CSWI) 

Texas 
Shoemaker 

Manufacturing 
LLC 

Washington 
Manufactures registers, grilles, and 
diffusers for residential and 
commercial markets. 

$43.9 NA 

12/3/2021 
Cornerstone 

Building Brands, 
Inc. 

North 
Carolina 

Union 
Corrugating 

Company 
North Carolina 

Manufactures and markets metal 
roofing products for residential, 
commercial, and agricultural 
roofing and siding markets. 

$216.8 0.9x 

12/1/2021 
Stanley Black & 

Decker, Inc. 
(NYSE:SWK) 

Connecticut 
MTD Holdings 

Inc. 
Ohio 

Manufactures and distributes 
outdoor power equipment, 
including garden tractors, lawn 
trimmers, and mowers. 

$1,904.7 0.9x 

12/1/2021 
Integer Holdings 

Corporation 
(NYSE:ITGR) 

Texas Oscor, Inc. Florida 

Designs, develops, manufactures, 
and markets implantable cardiac 
pacing leads, venous access 
systems, and diagnostic catheters. 

$220.4 3.9x 

12/1/2021 
Worthington Steel 
of Michigan, Inc. 

Ohio 
Tempel Steel 

Company 
Illinois 

Manufactures precision magnetic 
steel laminations for the 
automotive, motor, generator, 
transformer, and lighting 
industries. 

$255.0 0.7x 

10/29/2021 
Bioventus Inc. 

(NasdaqGS:BVS) 
North 

Carolina 
Misonix, Inc. New York 

Designs, develops, manufactures, 
and markets minimally invasive 
surgical ultrasonic medical devices 
in the United States and 
internationally. 

$573.7 7.3x 

 

 
Source: S&P Capital IQ 
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Sub-Industry 

Average EBITDA 
Valuation 
Multiple      

Time Frame 
Observed 

Structural Metal Product Manufacturing 6.8x 2018-2021 

Sheet Metal, Window, & Door Manufacturing 6.6x 2020-2021 

Metal Valve Manufacturing 7.9x 2020-2022 

Machine Shop Service 6.1x 2019-2020 

Metal Stamping & Forging 6.6x 2017-2021 

Screw, Nut & Bolt Manufacturing 7.2x 2020-2021 

Guns & Ammunition Manufacturing 5.5x 2021-2022 

Wire & Spring Manufacturing 6.8x 2019-2021 

Source: GF Data - Derived from a sample of Private Equity driven transactions 
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Term Definition 

Overcapacity M&A 

 
Referring to when a company acquires another 
industry participant to increase market share, 
eliminate competition, and increase operating 
efficiency. 
 

Product Extension M&A  
An acquisition made by the acquiring entity to expand 
to a new product line or segment.  

Market Extension M&A 
Referring to an acquisition aimed at expanding to a 
new geographic market, usually internationally. 

Economies of Scale 

Economies of scale are a reduction in costs to a 
business which occur when the company increases 
the production of their goods and becomes more 
efficient. This means that as businesses increase in 
size, they can lower their production costs and create 
a competitive advantage by either using those cost 
savings for increased profits or using the savings to 
lower the cost of their product to the consumer. 
 

Economies of Scope 

Economies of scope occur when producing a wider 
variety of goods or services in tandem is more cost 
effective for a firm than producing less of a variety, or 
producing each good independently. While 
economies of scope are characterized by efficiencies 
formed by variety, economies of scale are instead 
characterized by volume. 
 


